LEGACY COLLECTION BY: CYNTHIA ABIMNUI
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AYCE

About Me

“Wear your power."
Clothing is your second skin, and it should reflect your

strength. From sharp tailoring to bold silhouettes, let your

wardrobe be your amor.
Cynthia.A
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AYCE

Our Brand

AYCE is a Canadian fashion and textile brand celebrating the
unique beauty of every individual. Founded in 2015, AYCE blends "

Q

high fashion, cultural heritage, handcrafted precision, and

modern design to create timeless pieces for men, women, and
children. More than aesthetics, our fashion embodies identity,
confidence, and connection, elevating the wearer's natural
beauty in both everyday life and special occasions. Rooted in
textile artistry and inclusivity, AYCE stands for excellence,
cultural pride, and meaningful design, empowering people to

look and feel like their truest selves.
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AYCE

Vision &
Mission

We envision a world where fashion
empowers every individual to embrace their
true beauty and express their unique story.
AYCE strives to inspire confidence,
creativity, and authenticity, crafting
timeless pieces that transform the way you

see yourself and the world.
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AYCE

Our Logo

Our logo is a visual representation of our brand
identity and should be used in accordance with
established guidelines. This includes the proper use

of color, scale, and white space around it.
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HANG TAGS

AYCE

Collection: Legacy

size: Medium

Price:  $700 CAD
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More than labels, these tags embody the spirit of Legacy—

timeless elegance, refined purpose, and exclusive craftsmanship.
They display the collection name, size, price, and country of
production, creating a tactile, elevated experience that reflects

the collection’s heritage and modern sophistication.”
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TREND ANALYSIS

Trend analysis from the 1870s to the present reveals a rich and dynamic evolution of fashion, reflecting changes in culture,
technology, gender roles, and socio-political events. Here's a broad overview, broken down by era, followed by key trend

1. 1870s - Late Victorian Era

Fashion was a symbol of social status
and modesty. Clothing was restrictive,
especially for women.

2. 1900s-1910s - Edwardian & WWI Era
Movement toward functionality due to the
war; slow loosening of restrictive garments.

3.1920s - The Roaring Twenties
Fashion became youthful and rebellious,
reflecting post-war liberation and jazz
culture.

4. 19305-1940s - Depression & WW!II Era
Fashion adapted to austerity and wartime needs,
showing resilience and patriotism.

5. 1950s - Post-War Prosperity
Return to domestic ideals and hyper-feminine
aesthetics; suburban lifestyle influenced trends.

6. 1960s - Revolution & Youth Culture
Youth-driven rebellion against tradition, driven
by music, civil rights, and counterculture
movements.

insights:

FASHION TREND ANALYSIS o , ,
7.1970s - Individualism & Experimentation

1870s-INSPIRED COLLECTION Fashion as self-expression; eclecticism became

mainstream

HISTORICAL ANCHORS
(1870s AESTHETIC CODES :
S : 8. 1980s - Excess & Power Dressing

 Tailoring & Structure . - . .
e Emphasis on ambition, wealth, and identity;

o Fabric Choices

- Decalls & Einishings WL branding and designer labels gained prestige

- Palette THAT ECHO THE 1870s

CONSUMER APPEAL Mol 9. 19905 - l\/\lnlmallsm. & Su.bcultur.e Fusion

(WHY NOW?) » Gender Fluid Dressin Rebellion through anti-fashion; thrift culture and

» Historical Revival

individuality took hold.

 Nostalgia + Individualism
» Durability & Heritage
e Romantic Rebellion

e Textural Richness

DESIGN DIRECTIONS |
FOR TODAY

Silhouette Play
Fabric Innovation

10. 2000s - Globalization & Fast Fashion
Trends changed faster; brands started catering to
fast-moving consumer demands.

11. 20105 - Retro Revival & Sustainability
Internet and social media revolutionized how trends
spread; personalization and ethics emerged as values

Detailing

» Accessories

KEY FORECAST

* Menswear Crossovers 12. 2020s-Present - Post-Pandemic, Digital, and

Gender-Fluid Fashion
Consumers value authenticity, purpose, and flexibility.
Style is more personal, less dictated by mainstream.

e Statement Outerwear
e Dark Romanticism

o Cultural Niche
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Legacy
Legacy is a quiet conversation between past and present
where the romance of the 1870s is reborn in flowing
silhouettes, delicate detail, and soulful design. Each piece
invites the wearer to feel not just dressed, but
remembered, a living echo of grace, strength, and untold
beauty. Whispers of the 1870s echo through every thread,
weaving tales of elegance, passion, and timeless grace.
This collection is a dance between past and present
where history’s soul is reborn as wearable poetry,
celebrating the bold spirit and unique beauty of today's

wearer.
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Customer Profile

The Legacy customer is a style-conscious man or
woman who values elegance, meaning, and
individuality. They inhabit urban or culturally rich
environments, living creatively and intentionally.
Drawn to timeless design and emotional storytelling,
they seek pieces that reflect their identity and
worldview. For them, Legacy is more than fashion—it's
a soulful experience where refinement, inner strength,
and quiet confidence converge.
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PANTONE®
18-1142 TPX

Leather Brown

PANTONE"
16-1448 TPG
Burnt Orange

PANTONE®

13-1716 TCX
Pale Rosette

PANTONE®

19-4111 TCX
Pageant Blue

PANTONFE’
14-4318 TCX

Sky Blue

PANTONE®

Violet 0631 C
# BF9BDE

PANTONE®

19-6110 TCX
Deep Forest

Colour FPallet & -
Fabric Choice <\

This collection’s fabric captures the rugged elegance and
historical weight of 1870s tailoring a textile born of utility yet
steeped in quiet sophistication. It isn't just fabric; it's
resistance in texture. Built to last and born from tradition.
These textile they legacies.

Tweed Suiting
94 % Wool, 5% Nylon
1%Elastane

\ kit solids
- %\ 95% polyester,
s A 5%5pandex

\E

Vegan leather
92% polyester, 8% Elastane

Silk Crepe Satin

100% Silk

Meridian
Corduroy
97% Cotton,
3% Spandex
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1. The Scholar
“His silence is a language,
every glance a chapter
unfolding.”

& 2

Tweed Suiting
94% Wool, 5% Nylon

PANTONE® 1% Elastane

19-4111 TCX
Pageant Blue

Silk Crepe Satin

PANTONE® 100% Silk

Violet 0631 C
# BFO9BDE

METALLIC SHIMMERS

PANTONE®

20-0132 TPM
Plum Violet

Silk Crepe Satin

100% Silk




D The Wanderer

“Fluid in motion,
~ his silhouette suggests departure,
 style shaped by distance and return.”

el gy,

kit solids =
95% polyester, =
5% spandex |
PANTONE® :
Violet 0631 C L/

# BF9BDE

Vegan leather
92% polyester, 8%
Elastane

PANTONE®

19-6110 TCX
Deep Forest

Tweed Suiting
94% Wool, 5% Nylon

(0)
SANTONE 1% Elastane

16-1448 TPG
Burnt Orange
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3 The Noble Rebel

“Grace sharpened into stance,
lines refined with defiance—

a gentleman unafraid of

Shirting
100 % cotton

PANTONE"®
14-4318 TCX
Sky Blue

Tweed Suiting
94% Wool, 5% Nylon

1% Elastane
PANTONE®

19-4111 TCX
Pageant Blue
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| 4. The Visionary
~ “Modernity carved from heritage,
his bearing tailored for tomorrow
3 ﬁgure b th, tlmeless and forward,,

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS

PANTONE®

20-0076 TPM
Sceptre Red

Meridian Corduroy
97% Cotton, 3% Spandex

PANTONE®

19-6110 TCX
Deep Forest
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4. The Artisan
| “Structure speaks of discipline,
refinement born of labor,
craft and character in equal |

b e AT

g 100% Silk
CHAMPAGNE TOAST® |

Pantone P 14-1C
#fbeTce

Tweed Suiting
& 94% Wool, 5% Nylon
o 1%Elastane

PANTONE®
18-1142 TPX

Leather Brown







FABRIC

This collection explores the tension between
softness and strength, how we navigate
vulnerability in a harsh world. Satin represents
the inner self, exposed and fluid; leather embodies
resilience and amor; and faux fur offers a
comforting between-soft but bold. Together, they
tell a story of contrast and balance

Vegan leather

polyester, 8% Elastane

¥
Silk Crepe Satin
100% Silk

¥ Metallic Dollaro Leather
94% Polyester, 6% Spandex

METALLIC SHIMMERS

i PANTONE® PANTONE®

Ultra Violet Violet 0631 C 20-0132 TPM

# BFOBDE Plum Violet
METALLIC SHIMMERS

PANTONE® PANTONE® PANTONE®

20-0076 TPM PQ-18-1541TCX 19-1419 TCX CHAMPAGNE TOAS

Sceptre Red Brandy Brown Chicory Coffee #HbeTco

COLORS

This palette of purple, red, champagne, and chicory
coffee blends luxury, passion, elegance, and warmth.
Purple symbolizes creativity and royalty, red adds bold
energy and intensity, champagne brings refined
softness, and chicory coffee grounds the collection
with depth and nostalgia. Together, they create a rich,
sophisticated mood that balances bold expression with
timeless elegance.
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1. The Muse
| “Every step a whisper,
‘\every glance a declaration of grace.y’

Ok O\ Faux Fur
\3‘ 80% Acrylic, 20%
A polyester
PANTONE® \\
Violet 0631 C
# BFO9BDE

‘ Silk Crepe Satin

100% Silk

! Metallic Dollaro Leather
94% Polyester, 6%
EEEEEEEEEEEEEEE . | Spandex

PANTONE®

20-0132 TPM
Plum Violet
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2. The Dreamer
. \_ “Suspended between moments,
\_She moves where imagination leads."y’ /
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,, Silk Crepe Satin o

100% Silk

PANTONE®

Violet 0631 C
# BFO9BDE

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS

PANTONE®

20-0132 TPM
Plum Violet
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1" 3. The Empress
“Commanding presence, ._
Yefinement etched into her every motion.”/
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100% Silk

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS

PANTONE®

20-0132 TPM
Plum Violet

Vegan leather
92% polyester, 8%
Elastane

PANTONE®

19-1419 TCX
Chicory Coffee
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4. The Flame
“Energy that ignites,
a bold elegance that cannot be

contained.”

Silk Crepe Satin

100% Silk

PANTONE®
PQ-18-1541TCX

Brandy Brown

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS

PANTONE®

20-0132 TPM
Plum Violet
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5. The Wanderess

. “Movement that speaks of freedom,}

.
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WA Faux Fur %y
AN o : o) I
,__%:1\80 % Acrylic, 20% %;}
(1 polyester
PANTONE® NN W /
s W 7,
M
"y

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS
PANTONE®
20-0076 TPM
Sceptre Red

Vegan leather
92% polyester, 8%
Elastane

PANTONE®

19-1419 TCX
Chicory Coffee




L\ 6. The Siren

“Magnetism in motion,
\allure woven into the air around h
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Faux Fur
1180% Acrylic, 20% polyester

PANTONE®

Violet 0631 C
# BFSEDE

Silk Crepe Satin

" - 100% Silk
CHAMPAGNE TOAST® @

Silk Crepe Satin

100% Silk

PANTONE®

19-3528 TCX
Imperial Purple
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1\ 7. The Oracle

. “Silent yet profound,
\ a vision that bends time itself.”
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Silk Crepe Satin :
METALLIC SHIMMERS 100 % Si I IQ l’
PANTONE®
20-0076 TPM
Sceptre Red

Silk Crepe Satin

100% Silk

PANTONE®
PQ-18-1541TCX
Brandy Brown —-—-———’J



\ 8. The Rebel Rose

“Softness and strength entwined,
defiance rendered in elegance.”

Silk Crepe Satin

100% Silk

PANTONE®

19-3528 TCX
Imperial Purple

CHAMPAGNE TOAST®
Pantone P 14-1C
#féeTce

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS
PANTONE®
20-0076 TPM
Sceptre Red
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9. The Heirloom

__ “Ancestry carried lightly,
‘heritage made modern through poisé/
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Silk Crepe Satin

100% Silk
PANTONE®

20-0076 TPM
Sceptre Red

Silk Crepe Satin

100% Silk

PANTONE®

19-3528 TCX
Imperial Purple

Faux Fur
! 80% Acrylic,
PANTONE’ \
18-3838 TCX - 20% polyester
Ultra Violet e y
- Vegan leather
PANTONE® | : 92% polyester,

19-1419 TCX

Chicory Coffee | 8 % EIaStane
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‘ 10. The Vision

. "“Futures unfold in her presence,
imelessness embraced with intentiond”
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Silk Crepe Satin

100% Silk

PANTONE®

19-3528 TCX
Imperial Purple

Silk Crepe Satin

100% Silk

METALLIC SHIMMERS

PANTONE®

20-0132 TPM
Plum Violet




“Legacy closes not as an end, but as
a testament—where the past is

- reimagined, the present is refined,
. and the future is dressed in timeless




